1986 


A 


ACQUISITIONS 


Savannah’s M&M Melts in 
Kroger’s Mouth (Jan., p. 9) 
Gateway to Purchase Reeve's 
Parvin (Feb., p. 9) 


Largest Retail Purchase to Date 


Takes Vons Private (Feb., p. 9) 
Quality Food Centers Sold in 
Friendly Takeover (March, 

p. 14) 

Super Valu Purchases Balance 
of Food Giant Inc. in Atlanta 
(Sept., p. 17) 


ry 
o 


BABY NEEDS 


Focus on Baby Needs (Sept., 
p. 106) 


BAKED GOODS 


Focus on Baked Goods (Sept., 
p. 119) 


BEVERAGES 
Focus on Beer (Sept., p. 121) 


Focus on Soft Drinks (Sept., 
p. 201) 


BULK FOODS 


Bulk Foods Settle In (Jan., 
p. 43) 


CANDY 
Focus on Candy (Sept., p. 129) 
CANNED GOODS 


Focus on Canned Goods 
(Sept., p. 136) 


CEREAL 


Focus on Cereal (Sept., p. 139) 


CHECKOUT 


Take My Supermarket, Please! 
(Jan., p. 56) Z 
Safeway’s Produce of the Rich 
and Famous (Feb., p. 74) 
Look, But Don’t Touch, or 
Fleshing Out Supergraphics 
(March, p. 58) 

Peter Falk & the Case of the 
Supermarket Spokesman 
(April, p. 94) 

Shopping Carts with a Deposit 
(May, p. 126) 

Rambo Goes Shopping (June, 
p. 102) 

Put a Little Love in Your Cart 
(July, p. 70) 

Pop Goes the Statue (Aug., 

p. 78) 

For Three Who Made a 
Difference, The Fieldmark 
Award (Sept., p. 252) 

Haute Cuisine in a Box (Oct., 
p. 76) 

From Oil to Popcorn (Nov., 

p. 74) 

At Xtra, Presliced Deli Meats 
Are on a Roll (Dec., p. 80) 


CONDIMENTS 


Focus on Condiinents (Sept., 
p. 142) 


CONSUMER 
EXPENDITURES STUDY 


39th Annual Consumer 
Expenditures Study (Sept., 

p. 63) 

CES: Summary Tables (Sept., 
p. 75 

CES: Perishables (Sept., p. 79) 
CES: Dry Grocery/Food (Sept., 
p. 83) 

CES: Dry Grocery/Nonfood 
(Sept., p. 91) 

CES: Health & Beauty Aids 
(Sept., p. 95) 

CES: General Merchandise 
(Sept., p. 103) 
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ITORIAL 


EX 


CORPORATE PROFILES 





| Richfood Plots ‘A Strategy for 


Salvation’ (Oct., p. 21) 


| At Kings, People and Profits 
| Go Hand-In-Hand (Dec., p. 23) 


Lou Fox: Life in the Think-Fast 
Lane (Dec., p. 24) 
Stouffer Takes the Lead 


| Through Good Taste (Dec., 
| p. 34) 


COUPONS 


Coupon Dispensing Tries 
| Again (Jan., p. 8) 


Coupon Venture Tries New 


| Approach (Feb., p. 9) 


Coupons Cut Out Positive 


Niche for Advertisers (Sept., 


p. 14) 
Letter to The Editor: Coupon 
Redemption Woes (Nov., p. 9) 


D 


DAIRY 


Focus on Dairy (Sept., p. 145) 


DELI/BAKERY 


Focus on Deti/Bakery (Sept., 
p. 147) 


D'ET FOODS 


Focus on Diet Foods (Sept., 
p. 153) 


DRIED FRUITS 


Focus on Dried Fruits (Sept., 
p. 156) 


‘ 
EDITOR'S VIEW 


One Man's Benefit; Another's 
Poison (Jan.. p. 5) 
Management Manuals, Money 
and Other People’s Mistakes 
(Feb., p. 7) 


| Is There a Lesson in Keene, 

| N.H.? (March, p. 7) 

DPP and CIA Mentality (April, 
| p. 5) 

| How is Deregulation Working? 
| (May, p. 7) 


§.2160: For NAWGA, a Plan 
For Going Out of Business? 


| (June, p. 5) 


The Essence of Retailing (Or 
Why the Oil Industry Should 
Get Out of It) (July, p. 5) 


| Philadelphia Was Closed 
| (Aug., p. 7) 


Let’s Play with the Merchants 
(Sept., p. 7) 


| The Unspoken Debate (Oct., 
p. 7) 


One Foot in the Past, One in 


| the Present (Nov., p. 7) 


In National Advertising, It’s 
Back to the Future (Dec., p. 5) 


EQUIPMENT 


| Equipment Today: Setting the 


Stage for Star-Quality Food 
(Nov., p. 22) 

Annual Store Planners 
Equipment Directory (Nov., 
p. 53) 


F 


FINANCIAL 


New Jersey Bank Goes 
Shopping for Supermarket 
Retailer (Sept., p. 9) 
Financial News: Up, Down, 
Out (Dec,. p. 13) 


FROZEN FOODS 


Shoppers’ Taste for Frozens 
Continues to Heat Up (March, 
p. 39) 

Focus on Frozen Foods (Sept., 
p. 158) 


G 


GENERAL MERCHANDISE 


In GM, High Ticket ‘In-and- 
Out’ Promos are More Out 
Than In (Feb., p. 43) 

How Do Supermarkets’ 
Housewares Stack Up? (March, 
p. 5B 

Innovations in GM/HBA 
Products and Packaging (May, 
p. 3B) 


| An Eyeful of Opportunity at 


the Housewares Show (May, 

p. 21B) 

Focus on General Merchandise 
(Sept., p. 161) 

Focus on Greeting Cards 


| (Sept., p. 166) 


Focus on Periodicals (Sept., 
p. 171) 

Focus on Photo Supplies 
(Sept., p. 190) 


| GOVERNMENT AFFAIRS 


Pennsylvania Food Stamp 
Program is Expanded (Jan., 

p. 8) 

FDA Allows Irradiation of 
Fruits and Vegetables (Jan., 

p. 9) 

FMI Urges USDA to Enforce 
Law (Feb., p. 9) 

Soviets Say ‘Nyet’ to Subsidy- 
Backed Wheat (Nov., p. 12) 
NGA Warns of Pitfalls in New 
Tax Code (Dec., p. 10) 


Bi 


| HEALTH 


The Dubious Prognosis for 
Home Diagnosis (Jan., p. 15B) 
Calcium Supplement 


| Marketed (Feb., p. 10) 
| J&J Replaces Tylenol Capsules 


with Caplets (March, p. 11) 


| Liver Damage Study Could 
| Add to Tylenol Woes (April. 
| p. 10) 


Now, Big Brother is Watching 
Your Diet, Too (May, p. 12) 
Produce To Be Labeled 
‘Irradiated,’ not ‘Picowaved’ 
(May, p. 14) 


| Fibre Trim Wins Court Order 


on Unfair Competition (May, 


| p. 27) 


Contac Returns with Sealed 
Capsules, Caplets (June, p. 11) 
USDA Puzzled by Florida 
Swine Fever Case (July, p. 9) 
Bristol Myers, Others 
Dropping Capsules (Aug., 

p. 11) 

Less is More, New Study 
Reports (Sept., p. 9) 

Orange Juice Processors Go 


| One Up on Mother Nature 


(Nov., p. 12) 
Portable Test Kit Checks 
Alfatoxin Levels (Dec., p. 7) 
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HEALTH & BEAUTY AIDS 


SAMI Update: HBA Food Store 
Sales Accelerate as a Good 
Year Draws to a Close (Jan., 

p. 19B) 

SAMI Update: HBA Products 
Hit a Sticky Wicket in Food 
Stores During November (Feb., 
p. 59) 

SAMI Update: HBA Products 
Rebound in December Food 
Store Sales As Books Are 
Closed on 1985 (March, p. 21B) 
Survey: How Profitable are 
Health & Beauty Aids? (April, 
p. 63) 

SAMI Update: January HBA 
Food Store Volume Tops 
Strong Year-Ago Level by a 
Slim Margin (April, p. 73) 
SAMI Update: HBA Product 
Categories Reflect Little 
Change from Year Ago (May, 

p. 33B) 

SAMI Update: HBA Food Store 
Sales Run About Even With 
1985 (June, p. 61) 

SAMI Update: HBA Food Store 
Sales Exceed Volume of a Year 
Ago But Lag Behind Total 
Food Store Gain Rate (July, 

p. 19B) 

SAMI Update: Sales of HBA 
Product Categories in May 
Down Slightly from Year Ago 
(Aug., p. 59) 

Focus on Health & Beauty Aids 
(Sept., p. 169) 

Focus on Proprietary Remedies 
(Sept. p. 179) 

SAMI Update: June HBA Food 
Store Sales Trail Year-Ago 
Performance in Units But 
Exceed in Dollars (Sept., 

p. 185) 

Focus on Vitamins (Sept., 

p. 213) 

SAMI Update: HBA Sales 
Suffer the Doldrums (Oct., 

p. 61) 

SAMI Update: HBA Unit Sales 
for September Almost Match 
Year-Ago Sales (Nov., p. 14B) 
SAMI Update: HBA Volume in 
Food Stores Inches Ahead of 
Year Ago (Dec., p. 63) 


HOUSEWARES 


How Do Supermarkets’ 
Housewares Stack Up? (March, 
p. 5B) 

Housewares at Starn’s 
ShopRite: Quality, Variety and 
Cross Merchandising Add Up 
to Healthy Sales (March, 

p. 11B) 


INDEX 


1985 Editorial Index/Part 1 
(Jan., p. 54) 
1985 Editorial Index/Part 2 
(Feb., p. 72) 





INDUSTRY ISSUES 


Mergers/Acquisitions: Will the 
Pace Get Us Into Deep Water? 
(Jan., p. 15) 

J&J Replaces Tylenol Capsules 
with Caplets (March, p. 11) 
The Coffee Pipeline’s Erratic 
Flow: An Industry Suffers 
from Price Jitters (March, p. 12) 
How Retailers Rate Wholesaler 
Merchandising/Advertising 
Programs (March, p. 25) 

DPP: Is This the Year? (April, 
p. 29) 

‘Ahead to the Future,’ 
Shoppers Say in New Survey 
(May, p. 9) 

Cattle Policy Creates Glut 
(May, p. 9) 

FMI Growls at Two Tax Reform 
Proposals (May, p. 12) 

Kash n’ Karry Revamps to 
Attract Evening Shoppers 
(Oct., p. 10) 

New Jersey Man is First Victim 
of Food Tampering (Oct., p. 13) 
Robinson-Patman: Why Bury 
the Comatose? (Oct., p. 29) 
Tampering: Terrorism in the 
Supermarket Aisle (Nov., 

p. 39) 


INDUSTRY NEWS 


Columbus Discovers 
Foodservice Warehouse (Jan., 
p. 9) 

Red Owl Stores Begin Retailer 
Travel Incentive (Jan., p. 9) 
NFFA Offers Training Program 
for Retailers (Feb., p. 8) 
‘Satisfaction’ Promised (Feb., 
p. 8) 

ae Calls for Petty Theft 
Law Enforcement (Feb., p. 8) 
Gateway to Purchase Reeve's 
Parvin (Feb., p. 9) 

Largest Retail Purchase to Date 
Takes Vons Private (Feb., p. 9) 
Campaign Promotes the “Taste 
of Jamaica’ (Feb., p. 10) 
Dolphin’s a Hit, Bear is Next 
for This Supermarket Patriot 
(Feb., p. 10) 

‘Roasts, Boasts and Toasts’ on 
the Coast (March, p. 11) 

Block Accepts Position as New 
NAWGA President (March, 

p. 12) 

Shopping Carts for the 
Disabled Are Found in More 
Supermarkets (March, p. 12) 
FMI Honors Ben Schwartz 
with Rabb Award (March, 

p. 14) 

Beauty and the Beast—a 
Genteel Giant (April, p. 9) 

Mr. Hitchcock Goes to 
Washington (April, p. 9) 

NYC Offers Summer Jobs for 
Disadvantaged Youths (April, 
p. 9) 

Italy Hosts International Food 
Expo (April, p. 10) 

Liver Damage Study Could 
Add to Tylenol Woes (April, 

p. 10) 

A Salad Maker Makes Its Move 
(April, p. 10) 





FMI Convention Tip: Wear 
Comfortable Shoes (April, 

p. 12) 

Irony and Hope Mark Schmitt 
Distribution Center 
Celebration (April, p. 12) 
Stop & Shop Will Sell Medi 
Mart and Perkins (April, p. 12) 
Mott’s Names New Director of 
Store Operations (May, p. 12) 
Shrinking Pains for Kroger’s 
Texas Divisions (May p. 12) 
Food Prices Up, Nonfood 
Prices Down, New Study 
Reports (May, p. 14) 

SAMI Extends Its Scanner-Fed 
Reach (May, p. 14) 

Bildner Announces Plans for 
New York, Chicago; Will Also 
a Branches in Boston's 
Filene’s (May, p. 27) 
Children’s I.D. Tags Raise 
Safety Awareness (May, p. 27) 
Nielsen Expands Frequency, 
Availability of Reports (May, 
p. 27) 

Frozen By Conflict, Lender 
Offers Suggestions (June, p. 9) 
Sara Lee Chief Wins Albers 
Award (June, p. 9) 

Trade Group Asks for Ban on 
European Agricultural 
Products (June, p. 9) 

FMI Board Roll Call: New and 
Familiar Faces (June, p. 11) 
Retailers, Processors Benefit 
Special Olympics (June, p. 11) 
Soup Castles, Pumpkins, 
Penguins and Cakes: NGA 
Awards Excellence in 
Merchandising (July, p. 7) 
Consumer Promotion 
Allocations Growing, Report 
Says (July. p. 9) 

Finding Out What Women 
Want (July, p. 9) 

The Thais That Bind: Seeking 
More U.S. Investors (July, 

p. 10) 

Let Your Fingers Do The 
Shopping (July, p. 10) 

Bristol Myers, Others 
Dropping Capsules (Aug., 

p. 11) 

Reagan Lauds Seven 
Supermarket Retailers (Aug., 
p. 11) 

Pack-off Champs Pump 
Product, Pushing Paper (Aug., 
p. 11) 

Canker Scare Doesn't Raise 
Orange Juice Prices (Aug., 

p. 12) 

NGA Convention Cancelled By 
Strike (Aug., p. 12) 

GMDC Marketing Conference 
Next Month (Aug., p. 13) 

Mr. Leonard Goes to 
Washington (Sept., p. 9) 
‘Jersey Fresh’ Festival of 
Produce Heid at Toms River 
Super Foodtown (Sept., p. 13) 
Letter to the Editor: Keep ‘The 
Feds’ Out of Business (Sept., 
p. 13) 

Test Marketers Find New York 
a Helluva Town (Sept., p. 14) 
UFCW, Safeway Lock Horns 
Over Buyout Offer (Sept., 

p. 14) 

Farm-Trade Surplus 
Disappears (Sept., p. 16) 





NGA Says It Will Continue 
‘The Good Fight’ (Sept., p. 16) 
New Canvas for H.E. Butt 
(Sept., p. 16) 

Retailers Wield More Power 
Over Distributors (Sept., p. 16) 
Pasta Use Up, Domestic 
Manufacturers Want More 
(Sept., p. 17) 

SB’s Partch Addresses Parley 
of Retailers (Sept., p. 17) 
Management Shift Creates 
SAMI/Burke (Nov., p. 8) 

NGA Offers Tax Reform Tape 
Program (Nov., p. 8) 
Vons-Allied Deal Goes Sour 
(Nov., p. 8) 

Kroger Withdraws from 
Gateway Area (Nov., p. 9) 
Sack Pack-Off Pits Plastic 
Against Paper (Nov., p. 9) 
Grand Union Prints New 
Produce Tips (Nov., p. 12) 
Making Hay at Marsh 
Supermarkets (Nov., p. 12) 
Live From Maine, It’s Fresh 
Fish (Nov., p. 13) 

Still Keen on Supermarkets in 
Keene (Nov., p. 49) 

Juice Sales Should Hit $11 
Billion by 1990 (Dec., p. 7) 
Pick a Pack of Presliced 
Peppers—in Vacuum Packs 
(Dec., p. 7) 

Beech-Nut Indicted on 
Mislabeling Charges {Dec.. 

p. 8) 

Campbell Kids’ New Credo: 
‘I’m OK, You're Souper’ (Dec., 
p. 8) 

Kagler Quits Kroger Co. At 
Everingham’s Request (Dec., 
p. 8) 

A&P Offers 21% Pay Hike, 
Defuses UFCW Strike Threat 
(Dec., p. 10) 

February Set for ‘Canned Food 
Month’ (Dec., p. 10) 

Man Sentenced to 27 Years for 
Tampering (Dec., p. 10) 

NGA Warns of Pitfalls in New 
Tax Code (Dec., p. 10) 


INSTORE BUSINESS 


The Elements ot Service (Feb., 
p. 4A) 

Randall's Launches a Flagship 
(Feb., p. 8A) 

A New Flower Blooms in the 
Phoenix Desert (Feb., p. 18A) 
A Mix of Fixturing Powers: 
H.E. Butt’s Merchandising 
(Feb., p. 26A) 

Fourth Annual Operations 
Review (April, p. 4A) 

The Future Looks Cold But 
Good for Hot Deli Foods 
(April, p. 39A) 

Custom Cake Decoration: More 
Than Just Icing On the Cake 
(April, p. 45A) 

Sonderquist’s Drive-Thru Deli 
(April, p. 49A) 

Class in '86 (June, p. 11A) 
Deli Suppliers Hear a Call for 
More Merchandising Aid 
(June, p. 15A) 





Instores Add More Yeast To 
Their Profit Recipe (June, 

p. 21A) 

Pizza Slices Up Fresh Deli 
Sales (June, p. 29A) 

Bakeries And Delis Find Their 
Own Advertising Voices (June, 
p. 33A) 

Bakery & Deli Anchor Super- 
Sized Service Island (Aug., 

p. 4A) 

Ralph's Deli Comissary 
Relishes Its Salad Days (Aug., 
12A) 

Wholesalers Warm Up Support 
Programs For Instore Bakeries 
(Aug., p. 16A) 

Courting the Rich Folk Up on 
the Hill (Aug., p. 27A) 

The Cheese Center (Aug., 

p. 34A) 

Between the Bread: A 
Sandwich Sampler (Oct., 

p. 7A) 

Up From Organic: The 
Berkeley Co-op Goes From 
Radical to Chic (Oct., p. 10A) 
A Big Chill: Refrigerated 
Instore Products (Oct., p. 16A) 
"Tis The Season to be Selling: 
Holiday Merchandising (Oct., 
p. 22A) 

Winning Ideas in Delis and 
Bakeries (Dec., p. 5A) 

Xtra’s Ethnic Evolution in 
Instore Service (Dec., p. 21A) 
‘Hot’ Toddys Adds Heat to the 
Denver Market (Dec., p. 32A) 
Megamarket Raises Demos to a 
Cheerful Art (Dec., p. 37A) 


MARKETING 


On Marketing (Feb., p. 67) 
On Marketing (March, p. 54) 
On Marketing (April, p. 92) 
On Marketing (May, p. 122 
On Marketing (June, p. 87) 
On Marketing (July, p. 57) 
On Marketing (Aug, p. 68) 
On Marketing (Sept., p. 233) 
“In Marketing (Nov., p. 70) 


MARKETS IN FLUX 


A Market in Flux: With Price & 
Service, They Love Them to 
Death in Columbus (Jan., 

p. 22) 

Busted Loose In Baton Rouge, 
The Real Superstore Battles for 
Share (April, p. 45) 

Market in Flux: The Real 
Superstore Hits Lafayette, 
La.—Borne on the Bayou By a 
Wave of Competition (May, 

p. 48) 

Denver, A Market in Flux: Will 
the Competition Strike Gold or 
Go Bust? (Oct., p. 32) 
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Red Owl Tests Microwave- 
Ready Meat (March, p. 11) 
Trying to Avoid a Bum Steer 
(March, p. 11) 

Cattle Policy Creates Glut 
(May, p. 9) 

New Ways to Market Red 
Meat: The Keys Are 

| Convenience, Added Values 
| and Consumer Awareness 

| (Aug., p. 21) 

Pork Promoters Ham It Up 
(Sept., p. 14) 

AMI Steps Up Marketing 
Efforts for Beef (Nov., p. 8) 


iN 


| NONFOODS BUSINESS 


| How Pharmacies Help Keep 

| Nonfood Sales Healthy (Jan., 
p. 3B) 

| Tke Dubious Prognosis for 

| Home Diagnosis (Jan., p. 15B) 
| In GM, High Ticket ‘In-and- 

| Out’ Promos are More Out 
than In (Feb., p. 43) 
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| (Feb., p. 50) 
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| Housewares Stack Up? (March, 
| p. 5B) 





| Housewares at Starn’s 


| ShopRite: Quality, Variety and 
Cross Merchandising Add Up 
to Healthy Sales (March, 

p. 11B) 

JM Bauersfeld’s Rides the Crest 
of the Nonfoods Wave (March, 
p. 15B) 

Survey: How Profitable Are 
Health & Beauty Aids? (April, 
p. 63) 

Innovations in GM/HBA 
Products and Packaging (May, 
p. 3B) 

| An Eyeful of Opportunity at 
the Housewares Show (May, 
p. 21B) 

Pinpointing the Hot New 
Products (July, p. 5B) 

‘We Just Can't Make It On 
Groceries Anymore!’ (July, 

p. 11B) 

New Directions in Nonfoods 
Service (Aug., p. 41) 

Focus Group: Consumers 
Speak out on GM/HBA at 
Supermarkets (Oct., p. 43) 

At Vons Pavilions, Nonfoods 
Get the Glamour Treatment 
(Oct., p. 55) 

Designing the Ideal GM/HBA 
Department (Nov., p. 5B) 

Can Advertising Help Sell GM 
HBA? (Dec., p. 47) 


NONFOODS FEATURES 


At ShopRite’s ‘T! he 
Experience,’ High-Ticket 
Nonfoods in a sg - loss 
Atmosphere (Aug., p. 54) 





PACKAGING 


Innovations: New Packages, 
New Products, New 
Formulations (May, p. 39) 





| Three Late S 
| Come to Market (April, p. 83) 


PERIODICALS 


Focus on Periodicals (Sept., 
p. 171) 


PERSONALITY PROFILES 


“Put Me In Coach, I’m Ready 
to Play” (March, p. 31) 

Letting Go: Absence Makes the 
Chain Grow Faster (April, 

p. 41) 

Turning Points: Dealing With 
Disaster—After the Floods, 
Food Fair Fights Back the 
Waters (May, p. 59) 

Turning Points: And Then 
There Was One (June, p. 75) 
Turning Points: Down the 
Road with ‘Miz’ Moseley (July, 
p. 30) 

The Hoffman File: Super 
Valu’s Gene Hoffman Sees A 
Need for a Whole New Food 
Retailing Approach (Nov., 

p. 45) 

Lou Fox: Life in the Think-Fast 
Lane (Dec., p. 30) 


| PHARMACIES 


How Pharmacies Help Keep 
Nonfood Sales Healthy (Jan., 
p. 3B) 


PHOTO SUPPLIES 


Focus on Photo Supplies 
(Sept., p. 190) 


PRODUCE 


Produce: How Do You Balance 
Volume, Variety & Quality? 
(Feb., p. 17) 

Checkout: Safeway’s Produce 
of the Rich and Famous (Feb., 
p. 74) 

‘Jersey Fresh’ Festival of 
Produce Held at Toms River 
Super Foodtown (Sept., p. 13) 
Focus On Produce (Sept., 

p. 176) 

Grand Union Prints New 
Produce Tips (Nov., p. 12) 
Irradiated Produce Makes Its 
Retail Debut (Nov., p. 13) 
Pick a Pack of Presliced 
Peppers (Dec., p. 7) 


PRODUCE (COLUMN) 


Chile Fruit Warms Winter 
Produce Departments (Jan., 

p. 46) 

For Carrot Sales, the — Is in 
the Promotion (Feb., p. 4 

Spring Arrives in the she 
Department (March, p. 46) 
ring Favorites 





Lend an Ear to New Corn 
Developments (May, p. 103) 
The Summer Fruit Season is in 
Full Bloom (June, p. 83) 
Salad Days Increase Produce 
Department Sales (July, p. 54) 
Tropical Fruit Adds 
Excitement to Produce in Fall 
Void (Aug., p. 66) 

Salad Items Dominate in Fall 
and Winter Vegetable Sales 


| (Sept., p. 229) 


58 SUPERMARKET BUSINESS: JANUARY 1987 





Baby Vegetables Prove Smaller 
is Better (Oct., p. 68) 

Try These Hard-Sell 
Techniques to Make ‘Hard 
Geods’ (and ‘Soft Goods’) More 
Profitable (Nov., p. 67) 

Make the Most of This Year's 
Bumper Citrus Crop (Dec., 

p. 73) 


PRODUCT PREFERENCE 
STUDY 


Third Annual Product 
Preference Study: Brands— 
How Sirength Varies By 
Product Category (June, p. 19) 


PROMOTIONS 

Pork Promoters Ham It Up 
(Sept., p. 14) 

New York Joins Market 


Promotion Testing Service 
({Sept., p. 16) 


PUBLISHER'S NOTE 


Our Merger, and What it 
Means to You (Aug., p. 5) 


i 


REFRIGERATED FOODS 


Focus on Refrigerated Foods 
(Sept., p. 194) 


S 





SAMI 


HBA Food Store Sales 
Accelerate as a Good Year 
Draws to a Close (Jan., p. 19B) 
HBA Products Hit a Sticky 
Wicket in Food Stores During 
November (Feb., p. 59) 

HBA Products Rebound in 
December Food Store Sales as 
Books Are Closed on 1985 
(March, p. 21B) 

January HBA Food Store 
Volume Tops Strong Year-Ago 
Level by a Slim Margin (April, 
p. 73) 

HBA Product Categories 
Reflect Little Change from Year 
Ago (May, p. 33B) 

HBA Food Store Sales Run 
About Even With 1985 (June, 
p. 61) 

HBA Food Store Sales Exceed 
Volume of a Year Ago But Lag 
Behind Total Food Store Gain 
Rate (July, p. 19B) 

Sales of HBA Product 
Categories in May Down 
Slightly from ‘a Year Ago (Aug., 
p. 59 

June HBA Food Store Sales 
Trail Year-Ago Performance in 
Units But Exceed in Dollars 
(Sept.. p. 185) 

HBA Sales Suffer the Summer 
Doldrums (Oct., p. 61) 

HBA Unit Sales for September 
Almost Match Year-Ago Sales 
(Nov., p. 14B) 

HBA Volume in Food Stores 
Inches Ahead of Year Ago 
(Dec., p. 63) 








SB CONTEST WINNERS 


Halley's Comet and SB Light 
Up North Dakota Sky (Jan., 

p. 8) 

SB Lightning Strikes Twice in 
St. Louis (Feb., p. 8) 

For These Two, It Was Well 
Worth the Effort (March, p. 14) 
For This SB Winner, It’s Music 
to Her Ears (April, p. 12) 

The First Time Was Good 
(May, p. 9 

Cooking with SUPERMARKET 
BUSINESS (June, p. 9) 
Cruising Tunes from 
SUPERMARKET BUSINESS 
(July, p. 10) 

Good, Loud Things Come in 
Small Packages (Aug., p. 12) 
Kroger Manager Reads to Win 
SB Contest (Sept., p. 9) 

Jewel Manager Bats .500 in SB 
Contest (Oct., p. 10) 

Winning for the Sake of 
Victory—and a New VCR 
(Nov., p. 13) 

Luck-Cursed Beef Buyer Loses 
Tail, Wins SB’s CD (Dec., p. 10) 


SEAFOOD 


Fresh Seafood: More Retailers 
are Getting in the Swim (April, 
p. 55) 

Live From Maine, It’s Fresh 
Fish (Nov., p. 13) 


SNACK FOODS 


Focus on Snack Foods (Sept., 
p. 196) 


STORE FEATURES 


A New Balducci’s Joins 
Manhattan’s Uptown Whirl 
(Jan., p. 32) 

Winn-Dixie’s New Orlando 
Super Warehouse Prototype 
Means Business (Jan., p. 35) 
P&C: A New Design and Old- 
Fashioned Friendliness Pay Off 
(Feb., p. 26). 

Kaufelt’s Fancy Groceries: 
Taking a Risk on Style and 
Substance (Feb., p. 32) 

Family Foodland: In a Broken- 
Down Neighborhood, It Builds 
a Future (Feb., p. 36) 

Randall’s Launches a Flagship 
(Feb., p ) 

A New Flower Blooms in the 
Phoenix Desert (Feb., p. 18A) 
A Mix of Fixturing Powers: 
H.E. Butt’s Merchandising 
(Feb., p. 26A) 

Checkout: Safeway’s Produce 
of the Rich and Famous (Feb., 
p. 74) 

“Put Me In Coach, I'm Ready 
to Play” (March, p. 31) 

JM Bauersfeld’s Rides the Crest 
of the Nonfoods Wave (March 
p. 15B) 

Letting Go: Absence Makes the 
Chain Grow Faster (April, 

p. 41) 

Turning Points: Dealing with 
Disaster—After the Floods, 
Food Fair Fights Back the 
Wate: May, p. 59) 





Amarraca, The Good Looking 
(May p. 64) 

Shopping on the Bias: Angled 
Shelves Steer Traffic at a Super 
ShopRite (May, p. 71) 
Foodtown: A Supermarket in a 
Skating Rink Runs Circles 
Around the Competition (May, 
p. 76) 

This is Not a Supermarket!: 
Bristol Farms (May, p. 81) 
Christian's Farmers: A Barn- 
Again Supermarket (May, 

p. 97) 

Cub Comes to Denver: Will 
Competition Be More than 
Market Can Bear? (June, p. 7) 
Ralphs’ Giant: Not Just 
California Dreamin’ (June, 

p. 66) 

Turning Points: And Then 
There Was One (June, p. 75) 
Turning Points: Down the 
Road with ‘Miz’ Moseley (July, 
p. 30) 

The View from Yardley’s 
Backyard (July, p. 37) 

Circus Maximus (July, p. 47) 
“We Just Can’t Make it On 
Groceries Anymore!’ (July, 

p. 11B) 

From — A Star ‘Pavilions’ 
(Aug., p. 3 

Smitty's pon Store: Hoping to 
Bat Cleanup in Springfield 
(Aug., p. 38) 

At Shop-N-Save, Elegance in 
the Alcove (Sept., p. 28) 
ShopRite’s ‘The Experience’: 
Boutiquing the Super Store 
(Sept., p. 35) 

Country Roads Lead To Profit 
At Mr. Moneysworth (Sept., 

p. 48) 

Alfalfa’s Market Puts on a 
Healthy Face (Nov., p. 30) 
Toddys Goes Upscale for a 
Rocky Mountain High (Dec., 
p. 37) 


STORE PLANNING 
(COLUMN) 


Research Tools for Better 
Merchandising (April, p. 25) 
How Demographic Data 
Reports Can Aid Decision 
Making (Aug., p. 70) 


T 


TECHNOLOGY 


FDA Allows Irradiation of 
Fruits and Vegetables (Jan., 
p. 9) 

Kodak Joins Kroger/Corning 
Biotechnology Venture (Feb., 
p. 9) 

From Canada, the Future in 
Shopping Carts is ‘Plastics’ 
(Feb., p. 10) 

Trying to om a Bum Steer 
(March, p. 1 

Sho ping =a for the 

Dis ab d are Found in More 
Supermarkets (March, p. 12) 
DPP: Is This the Year? (April, 
p. 29) 

Produce To Be ‘Irradiated,’ Not 
‘Picowaved’ (May, p. 14) 
Shelf Tags Get Smart (July, 

p. 7) 

A Good Bouquet, But A Tad 
Metallic in Flavor (Sept., p. 17) 














NabScan Plans a 
Computerized Network (Sept., 
p. 17 

Datachecker to Expand 
Scanner Market (Oct., p. 10) 
Irradiated Produce Makes Its 
Retail Debut (Nov., p. 13) 
Portable Test Kit Checks 
Alfatoxin Levels (Dec., p. 7) 
Medialink to Offer Satellite 
Network (Dec. p. 8) 


TECHNOLOGY (COLUMN) 


Retail Automation Fairy Tales 
(Jan., p. 11 

The Year of the POS 
Connection (Feb., p. 13) 

Host Support...Have You 
Forgotten What It’s All About? 
(March, p. 21) 

What Do DPP and PC Have in 
Common? (April, p. 19) 
Putting The Power of a PC to 
Work in Advertising (May, 

p. 33) 

Is There an MIS 
Communications Gap? (June, 
p. 15) 

Planning for Retail 
Automation: A Chain 
Perspective (July, p. 17) 

The New FM Terminals Offer 
Expanded Opportunities 
(Aug., p. 17) 

Where Are You on the DSD 
Pyramid? (Sept., p. 23) 

A Mini Computer or 
PC...What’s Right for You? 
(Oct., p. 17) 

Managing Data Processing as a 
Business (Nov., p. 17) 
Twenty Services That 
Wholesalers Should Provide 
for Retail Automation (Dec., 
p. 19) 


TOBACCO 


Focus on Tobacco (Sept., 
p. 203) 


TRENDS 


Produce: How Do You Balance 
Volume, Variety & Quality? 
(Feb., p. 17) 

Supermarkets Reflect 
America’s Economic and 
Social Times (Sept., p. 57) 
Americans as Artifacts: 
Examining Today's Shoppers 
Through Their Spending 
Habits (Sept., p. 61) 





“TURNING POINTS” 


“Put Me In Coach, I’m Ready 
to Play” (March, p. 31) 
Letting Go: Absence Makes the 
Chain Grow Faster (April, 

p. 41) 

Dealing with Disaster—After 
the Floods, Food Fair Fights 
Back the Waters (May, p. 59) 
And Then There Was One 
(June, p. 75) 

A Passion for Survival (July, 
p. 21) 

Down the Road with ‘Miz’ 
Moseley (July, p. 30) 





V 


VIDEO CASSETTES 


The Hunger for Home Video 
(Feb., p. 50) 


VIDEO RENTAL 


Instore Video Franchises 
Offered (Feb., p. 9) 

The Hunger for Home Video 
(Feb., p. 50) 


Ww 


WASHINGTON BRIEF 


Bill Would Outlaw ‘Unfair 
Consumer Practices’ (March, 
p. 18) 

Consumer Groups Urge 
Amendments to FTC Rule 
(March, p. 18) 

FDA Enforcement Activity is 
Lowest in Years (March, p. 18) 
Proposal Calls for Major 
Changes in Antitrust Laws 
(March, p. 18) 

Battle Begins to Raise 
Minimum Wage (April, p. 16) 
Bill Urges ‘Independent 
Grocer Week’ (April, p. 16) 
Gerber Incident Sparks 
Disagreement and Confusion 
(April, p. 16) 

Labor Department Reviews 
Overtime Pay (April, p. 16) 
Missouri Chain Settles Dispute 
with FTC (April, p. 16) 
Tylenol Tampering Raises 
Questions of Retailer Safety 
(April, p. 16) 

FTC Proposes Amendments to 
Rain Check Rules (May, p. 28) 
Reagan Administration Pushes 
Antitrust Reforms (May, p. 28) 
Salary and Overtime Pay 
Dispute Continues (May, p. 28) 
Tampering Spurs New Debates 
(May, p. 28) 

Changes in Meat Inspection 
Program Are Debated (June, 

p. 13) 

Flurry of Wage Modification 
Proposals Expected (June, 

p. 13) 

Higher Trucker Insurance 
Rates Will Offset Lower Gas 
Prices (June, p. 13) 

Tax Legislation Will Lead to 
Lower Rates (Inine, p. 13) 

Wage Plan Appears Doomed 
(June, p. 13) 

Bill Introduced To Repeal 
Illinois Brick Ruling (July, 

p. 15) 

Fast-Food Legislation Proposed 
(July, p. 15) 

Food Imports Declared Safe 
(July, p. 15) 

Manufacturers Aren't Prepared 
for Tampering Crisis (July, 

p. 15) 

Pharmacists Urge Restrictions 
on Ipecac Sales (July, p. 15) 
Studies Dispute Claims of 
Liability Crisis (July, p. 15) 
Consumers Urge Renaming of 
Meat Grades (Aug., p. 16) 
Court Order Deletes C-Stores 
from Porno Report (Aug., p. 16) 
Fate of Legislation Remains 
Uncertain (Aug., p. 16) 


FDA Bans Use of Sulfites on 
Fresh Produce (Aug., p. 16) 
Flowers Industries Seeks 
Acquisition Approval (Aug., 
p. 16 

Congress Proposes Relaxation 
of Federal Meat Inspection 
(Sept., p. 21) 

FDA Considers Allergy 
Warning Labels for Food 
Products (Sept., p. 21) 
Hearings on ‘Gray Market’ 
Liquors Disclose Savings and 
Risks (Sept., p. 21) 

Kleczka Calls for Investigation 
of Sugar Smuggling (Sept., 

p. 21) 

Stricter Regulation of Retail 
Fast-Food Operations Being 
Urged (Sept., p. 21) 

Food Additives Not 
Hazardous, FDA Advisory 
Panel Concludes (Oct., 

p. 14) 

General Accounting Office 
Proposes Sales Tax on a 
National Leve' to Reduce 
Budget Deficit (Oct., p. 14) 
Labels May Soon Carry More 
Info (Oct., p. 14) 





Senate Committee Passes Beer 
Bill Rider (Oct., p. 14) 

Small Business Leaders Issue 
Reform Recommendations 
(Oct., p. 14) 

Tax Increases Hurt Profits 
(Oct., p. 14) 

FTC to Review Co-op Ad 
Guidelines (Nov., p. 14) 

The House Approves 
Immigration Reform 
Legislation; Supermarkets 
Could Face Possible Penalties 
(Nov., p. 14) 

NARD Seeks Tighter Control of 
OTC Drugs at Supermarkets 
(Nov., p. 14) 

New GAO Study Finds that 
FDA Monitoring of Imported 
Foods is Often Ineffective 
(Nov., p. 14) 

Senate Filibuster Kills Beer 
Bill Legislation As Congress 
Gets Ready to Adjourn (Nov., 
p. 14) 

Sulfite Labeling to Be 
Required on Alcoholic 
Beverages (Nov., p. 14) 
Consumers Are Spending 
More on Groceries (Dec., p. 14) 





FTC Chairman Opposes 
Ruling on Max Factor (Dec., 
p. 14) 

New Congress Will Support 
Labor Legislation Updates 
(Dec., p. 14) 
Reimbursement Changes 
Could Harm Supermarkets 
(Dec., p. 14) 

Vitamin E Is Approved for 
Treating Bacon (Dec., p. 14) 


WHOLESALERS 


Columbus Discovers 
Foodservice Warehouse (Jan., 
p. 9) 

How Retailers Rate Wholesaler 
Merchandising/Advertising 
Programs ‘March, p. 25) 

Lou Fox: root in the Think-Fast 
Lane (Dec., p. 30) 


WINE 


‘Pop’ Goes the Market: Wine 
Coolers Take Up Slack For 

Low Wine Sales (May p. 89) 

A Good Bouquet, But a Tad 
Metallic in Flavor (Sept., p. 17) B 








Bonds are a good 
een investment, and 
if | don’t use them, 
they continue to earn 
interest.” 

L.A. Fulcher 





return. Your employees will appreciate that. 
them the easiest, surest way to save. 

For more information, write to: Steven R. Mead, 
Executive Director, U.S. Savings Bonds Division, 


put myself and 
my children through 
school with Savings 
Bonds. They're great!” 
dr 


ae) 


Department of the Treasury, Washington, DC 20226. 


EMPLOYEES APPRECIATE 
THE PAYROLL 
SAVINGS PLAN. 


JUST ASK THE PEOPLE 
AT E-SYSTEMS. 


“T save them, but 
when | want some 
thing extra, | know 
they're there. They're 
great for emergencies.” 

Jose Acosta 


r 


U.S. Savings Bonds now offer higher, variable interest rates and a guaranteed 


They'll also appreciate your giving 
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